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REGION OF WATERLOO

Digital Media Designer for the Region of Waterloo (Mar 2025-present), supporting GRT, Waste, HR, and the CAO's Office
to ensure materials align with AODA, WCAG, and corporate brand standards. Designed and launched visual assets
for high-profile public campaigns, including Stage 2 Rapid Transit to Cambridge and the Black Cart waste collection

GRT Rapid Transit Campaign

rollout, transforming complex policy into accessible, engaging visuals. Created internal communication materials for ¥ eur
HR and corporate initiatives, such as PowerPoint presentations, Chamber reports, policy visuals, and branded document e, e | N ) Tgarﬁei v err S
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; peed.cameras are reducing speeding
I\ in school zones across the Region.

Help keep our roads safe.
Learn more at SafeRoadsWR.com
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Measures to improve road safety.
foster healthy, active communities. \ﬂ

Learn more at SafeRoadsWR.com
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HOME HARDWARE

The National Flyer Project streamlines promotional material creation through three rotating teams of two members.

By adhering to established design guidelines, the project ensures all flyers maintain a cohesive look, as if crafted by a
single designer. Each team keeps up-to-date libraries and templates to enhance efficiency. Collaboration with Production
Coordinators and Management allows for thorough development and proofing of each flyer, ensuring all materials meet
organizational standards. This approach delivers high-quality promotional materials that resonate with audiences while
maintaining a unified brand identity.

Sixtith Anniversary Logo

The 60" HomeHardware logo is consistently used in all nationwide promotional
materials, creating a cohesive visual identity that resonates with customers.
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Kitchen Event

Showcased a vibrant array of culinary products, with photographs meticulously arranged and designed according to my
directions. This approach ensured a visually appealing representation that highlighted the event’s focus on kitchen innovation.
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Furniture Catalogue

| assisted in designing the furniture catalogue layout and
creating cohesive room shots and strategically placing all
items within the layout. My role also included thorough
proofing to ensure accuracy and visual appeal, resulting in
a polished and inviting final product.
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Z FACTOR Social Media

| create a wide range of printable materials and downloadable that could be modified for participating internet companies,

along with engaging social media campaigns and product collateral. My work involves generating multiple concepts and

layouts for print and digital signage, banners, posters, and publications. | manage the production of various marketing » Start using
projects, including e-newsletters, press releases, and flyers, ensuring cohesive campaigns that span from Google ads to 4 CQI lx My Calix Store Today!
billboards and postcards. Additionally, | design and produce client catalogues and brand standard guidelines, adhering to 1
the highest quality control standards.
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Not all your devices are secure.
Stay protected whlle connected

B y , B ' Hackers attack
m o) every 39 seconds.

Secure your home Wi-Fi Protectl@Q™ Network Securlty : \ | Protecti0” isready everysecondto
network with ProtectiQ™. Only with the BLAST Ultimate Wi-Fi System protect your home Wi-Fi network.

CommandiQ™ YOUR BRAND YOUR BRAND

If it's connected,

Be cyber aware | } ) ) ' it's protected.
every month. =#-8 Areyousureit's safe to open ~ Whole home network
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Protect I(yourh hgme Wi-Fi
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Get preemptive network with ProtectlQ™? F (4 ~ = front door.
security with Protect!iQ™

C t Welcome to
BLAST Ultimate Wi-Fi e BLAST Ultimate Wi-Fi

itin Wi-Fi.

Why don't you secure your
home Wi-Fi with ProtectiO™
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| Something
Allo’s Internet Campaign . "

neighborhood. The initiative included eye-catching postcards and billboards, vibrant yard signs, personalized door notes,
and engaging email banners. Additionally, | developed a dynamic social media campaign to keep the community updated

and involved Getready to Say ALLO to
light-ning fast fiber internet!

Residential + Business

Norfolk The time has
S ? come Norfolk.
ay

Say ALLO

to Fiber internet!

to ﬁber! Experience faster, more
Allo

reliable internet now!

A @elnet company
EXPERIENCE FIBER NOW!

ITCH TODAY!

Say ALLO to fiber!

Say ALLO to Fiber { , o | :
)@[ that's coming to ] [ _‘.‘ R | Hello, Neighbor!

=~ your home soon.
.

Get ready to Say ALLO to the AN “ ' - We are currently working to complete the
ultimate internet experience. { ‘ ) | sl Wiring that will bring fiber internet to your

i building. Soon, you will have access to
light-ning fast speeds and crystal-clear TV
and phonel!

Get ready to

Say ALLO
Norfolk.

Fiber internet
is almost here!

Soon you can experience
faster internet speeds and
uninterrupted connectivity.

Call today to reserve your priority
installation datel

AlloFiber.com/Apartments

; . GIG is coming!
SuyALLOt light-ning fast
- . ntern

Pre-Order Today!
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PowerPoint Slides
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112.100.200-XXX Rod Type Handpump Parts Breakdown
7 nianapumps

<}

13827600

CHAIN Series 112.100.200...

Aportable, grease cartridge type handpump with chain-type retraction

handle for pressurizing all Amtec Hydraclamp F-Type clamping devices up to P
700 bar (10,150 psi) maximum wodm e g NesTs-c 00058
B3 2 \ NES751-6-CW (600 bar)
- \ N8S752-8-0 (400 3r)
Available Models Maximum Operating Pressure =

> N
112.100.200-250 250 bar (3,625 psi) /?f/ Q
& -

=8
(80020 & S N
112.100.200-400 400 bar (5,800 psi 2 611103 N\ )))
BISUD01-49 o AN
112.100.200-700 700 bar (10,150 psi) ;%,Amm Q)

)y

The custom engineered Amtec 112.100.200 handpump exceeds high pressure requirements for all types of hydraulic Amtec Hydraclamp chain-type handpumps are high quality, precision made items with legendary reliability. Because

clamping devices using Amtec F-Nipples or standard fittings. Not to be confused with simple grease guns, many of their high-quality nature and repeated serviceability, your pump enjoys a nearly infinite service life. If you're not

years of field engineering has resulted in a safe, convenient and durable handpump to meet all specifications comfortable servicing your own pump, please send it to your local distributor or Amtec Hydraclamp directly, where
it will be returned to operating condition. The list below shows only common replacement parts, but all parts are

Ourinternal relief valve provides variable, specific clamping control. Once the preset pressure is reached, excess available upon request

grease is dumped back into the grease chamber without any increase in pressure to the clamping device. The
pressure release thumb screw dumps pressure from the F-Coupler and extension back into the grease chamber. 112.100.200 - Common Replacement Parts
This allows for easy removal of the F-Coupler from the F-Nipple and prevents damaging the coupler, the nipple o Part Number Description

straining the operator. Also, all bypass grease is retained inside the pump to reduce contamination of equipment. The R e ———
pump's swivel pressure gauge offers visual confirmation of pressure level from any angle.
Use standard 400 ml grease cartridges with manually inserted red plastic follower. The chain type retraction handle
requires less force to compress the follower coil spring and ensures positive expulsion of all grease in the cartridge N83751-8-CW 600 Bar Pressure Gauge with Protective Cover (for 400 bar pumps)
Our flexible and rigid extensions are provided with every new pump. Flexible is 600 mm (23.62") long and rigid is 160 N83752-8-CW

400 Bar Pressure Gauge with Protective Cover (for 250 bar pumps)
mm(6.30"). Both extensions carry 4-jaw F-Couplers. The long handle is provided for ease of pumping to maximum
pressure. All new Amtec handpumps come with the following spare items 641.101.103 F-Coupler

Most Common Items

801.200.002 400ml Preplacement Grease Cartridge (not pictured)
Three grease cartridges (one installed in pump)

715.112.100.72 Handle Assembly Kit

396.100.010 Swivel

Two spare red plastic follower seals
Flexible extension with F-Coupler (rigid coupler comes installed) 715.112.100.31 Non-Return Valve (Check Valve )Kit
NN \--‘ K80657-2 Body Seal
—— H38195-05 Rod Kit Internals

Zzze ™ .... 715.112.100.30 Head & Handle Kit

e H38004-21w
AT S L OCATION, By, ;

W
v |

Barrel
676.109.044-103-C Flexible Extension with F-Coupler

. B35499.01-49 Rigid Extension with F-Coupler
pRHGl—':ﬂ e 715.112.100.42 Black Pressure Release Thumb Screw
e < ipm¢
gginson EQV
ion of Higg
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AMTEC"

Accessories Accessories

Clamp Rings ; F-Nipple - F-Coupler

Part#710.101.005 Part#641.101.103

internal pressure to clamp directly B ghestu o e e parfectsuface
to plain arbors. Using our F-Nipples

and handpump to bring the pressure o
chamber to over 10,000 PSI (700 bar) Ple . tor o Amtec Hydraclamp directyfor the svailabl
results in tons of friction force to keep

knives, discs or spacers fixed firmly in

place. No thread required!

!Mnueﬂim ! Model 902 Model 903 Model 931 Model 932 Model 933 \

Hydraulic clamp rings use extreme sanec yroclams e prediion engineered and manutactred 10 he et ol

!Mmgxm ! Model 922 Model 923 Model 941 Model 942 Model 943

amree.,

About Amtec e F-Type Nuts

Operating Instructions Amtec Hydraclamp Thread Builder Code

o

casters,fllng mills, metal pocessing and forming lnes, presses, urbine and sircrat engine s - A.TostaltNuts and Apply Pressure
broaching machines, and machine toal. e e
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McCORDICK

Played an active role in both marketing and product development. Maintained company website, created ads for use - WINTER SPECIAL! - -z
online, in catalogues, and/or product displays. Designed packaging and created mock-up products to guide suppliers in ' SHOW YOUR SUPPORT WHILE YOU STAY WARM THIS WINTER MY/
. ol . . . . 18 IN A LiceNceD TEAM CANADA WINTER TOQUE!
manufacturing, compiling them into presentations for sales team. Developed large-scale campaigns for multi-million S
dollar retail chains that included Home Depot, Princess Auto, and Canadian Tire. v , - 100% Acryiic knit toque

« Keeps ears and head warm
« Polyester lined
« One size

*Limited quantities
available while
supplies last

Attached food with Capuchon aves cordan

. Ganelis 4 Filre de tole de coton avec
Duck cotton fter with isolant en polyester

J palyester insulation J "

Tricot de coton au

CONTACT US TODAY! 2017 \ Knit wrist and waist ¢ \ poignet et  la taille
1-877-623-4455 CHAmpioNSHE BUNZL 2 0 /T

CANADA e COTON T 5t SULATON g
www.mccordick.com Montreal - Toronto N

SAFETY GLASSES 3 SAFETY GLASSES A SAFETY GLASSES
LUNETTES DE SECURITE B P S LUNETTES DE SECURITE o S D) LUNETTES DE SECURITE

Non-slip Superflex / Antidérapant du cadre sir Superflex

99.9% LV 3.8% LV 99.8% UV
PROTECTION PROTECTION. PROTECTION.
(A) FRONT PARTESEP100OCHDQ  DATE: 082112017 REF#: SEP100SCHDQ 082112017 (A) FRONT PARTYSEPZ051SHDQ  DATE: 08212017 REFSEP20S1SHDQ 08212017 (A) FRONT PARTESEPIOB1AHDQ  DATE: REF#: SEP10B1AHDQ 082112017

FRAMELESS LENS DESIGN

NON-SLIP SUPERFLEX R
CONGEPTION DE SANS MONTURE

GADRE SOR SUPERFLEX

u” ” GC H 2391 ||H\

(BYBACK  PARTHSEPIOGSCHDG  DATE: 03212017 REFR SEPO0SCHDQ 082112017 (BYBACK  WRwSEPZISISHDG  DATE: 08212017 REFK SEP20SISHDQ OBZI/2017 (BYBACK  PARTHSEPIOMAND | DATE:0BZ1Z017  REFé: SEPIOBIANDA 08212017
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Mission Driven Co.

Mission Driven Co.
Warkplace Culture
Specialists

Disability Management Programs
& Individual Return to Work Plans

Conference Material

Certified Change
+ Customized Management Professionals
Disability
Management o
Programs . o . .
+ AODA and OHS
B 5 o Disability Management Programs
Training
* Parficipation

Integrated Accessability Standards
Regulations Training

Mission Driven Co.

t programs Workplace Culture

Managemen A
work Plans Specialists

Disability Urn to

g Individual Ret

A healthier

Mission Driven Co. WOr.kplqce Culture
Workplace Culture Is key to any
Specialists COn"Ipuny Success!

A healthier 00 o ®

Workplace Culture
is key to any vs || | benefits
company success! Cost vs Benefits =

Optimal Qutcomes

optimal
outcomes

hello@missiondriven.ca c 705 941 0450 www.missiondriven.ca
t 705 253 4821

Mission Driven Co.

Workplace Culture
Specialists participation from all is a win-win situation

Employers, Unions and workers all have a responsibility in order to accommodate due to
illness, injury and removing barriers. They must work together to choose an appropriate
accommodations on a case-by-case basis.

Disability Management Pr°grams ® The employer: to accommodafel
Vi Work Plans o . Z ® The union: to support and negotiate
S InleldUa| e Mission Driven Co. * The worker : to participate

Workplace Culture
705 253 482] Ww! Specialis‘ts In order to accommodate a worker with a disability either physical or mental, the employer
P must fulfill the responsibilities under the Canadian Human Act & Employment Equity Act.

hello@missiondriven.ca
www.missiondriven.ca

Process fo Accommodate

® Determine barriers
® Explore the options to remove those barriers
* Accommodate to the point of undue hardship (health, safety & cost)

Once accommodation has been provided, the employee has the responsibility to meet
all their job requirements and/or modified position. They must continue to work with their
employer to make sure the accommodations remain effective.

Tarah Jane Bonne Graphic Designer




