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GRT Rapid Transit Campaign
Digital Media Designer for the Region of Waterloo (Mar 2025–present), supporting GRT, Waste, HR, and the CAO’s Office 
to ensure materials align with AODA, WCAG, and corporate brand standards. Designed and launched visual assets 
for high-profile public campaigns, including Stage 2 Rapid Transit to Cambridge and the Black Cart waste collection 
rollout, transforming complex policy into accessible, engaging visuals. Created internal communication materials for 
HR and corporate initiatives, such as PowerPoint presentations, Chamber reports, policy visuals, and branded document 
templates. Served as design lead on cross-functional projects, managing tight deadlines, evolving priorities, and diverse 
client requirements.

REGION OF WATERLOO

Speed Camera Campaign
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Furniture Catalogue
I assisted in designing the furniture catalogue layout and 
creating cohesive room shots and strategically placing all 
items within the layout. My role also included thorough 
proofing to ensure accuracy and visual appeal, resulting in 
a polished and inviting final product.

Kitchen Event

HOME HARDWARE

Showcased a vibrant array of culinary products, with photographs meticulously arranged and designed according to my 
directions. This approach ensured a visually appealing representation that highlighted the event’s focus on kitchen innovation.

The National Flyer Project streamlines promotional material creation through three rotating teams of two members. 
By adhering to established design guidelines, the project ensures all flyers maintain a cohesive look, as if crafted by a 
single designer. Each team keeps up-to-date libraries and templates to enhance efficiency. Collaboration with Production 
Coordinators and Management allows for thorough development and proofing of each flyer, ensuring all materials meet 
organizational standards. This approach delivers high-quality promotional materials that resonate with audiences while 
maintaining a unified brand identity.

The 60th HomeHardware logo is consistently used in all nationwide promotional 
materials, creating a cohesive visual identity that resonates with customers.

Sixtith Anniversary Logo
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Social Media

Pamphlet

I create a wide range of printable materials and downloadable that could be modified for participating internet companies, 
along with engaging social media campaigns and product collateral. My work involves generating multiple concepts and 
layouts for print and digital signage, banners, posters, and publications. I manage the production of various marketing 
projects, including e-newsletters, press releases, and flyers, ensuring cohesive campaigns that span from Google ads to 
billboards and postcards. Additionally, I design and produce client catalogues and brand standard guidelines, adhering to 
the highest quality control standards.

Z FACTOR 

Calix



Tarah Jane Bonne Graphic Designer

Z FACTOR 

PRE-ORDER TODAY

Soon you can experience 
faster internet speeds and 
uninterrupted connectivity.

Get ready to 
Say ALLO, 
Norfolk. 
Fiber internet 
is almost here!

SWITCH TODAY!

Experience faster, more 
reliable internet now!

The time has
come Norfolk. 
Say ALLO  
to Fiber internet!

EXPERIENCE FIBER NOW!

Say goodbye to lousy 
internet service!

Norfolk,
Say 
ALLO
to fiber!

Say ALLO and switch today! 
AlloFiber.com/Norfolk   |   308.414.6100

We promise that our service 
and support will exceed 
your expectations.

Price includes taxes, fees, and GigaCenter™ Router.

HomeQuarters

Allo’s Internet Campaign
I created a comprehensive campaign for ALLO to inform residents about the arrival of high-speed internet in their 
neighborhood. The initiative included eye-catching postcards and billboards, vibrant yard signs, personalized door notes, 
and engaging email banners. Additionally, I developed a dynamic social media campaign to keep the community updated 
and involved.
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Understand utilization with real-time data

Parking Occupancy/
Utilization

29 Vacant 
spots

123 Occupied 
spots

Unknown

80.9% 
Occupied

For Specified 
Time Period

Total Occupancy – 80.7%
Average Daily Turnover - 365
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Use Case Solution
Intelligent Buildings NNeettwwoorrkk  

CCoonnnneeccttiivviittyy
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Parking Occupancy/
Utilization

Waste Bin 
Levels

Water Metering/
Consumption

Leak/Flood 
DetectionTemp/Humidity 

Monitoring

Noise 
Monitoring

Door and Window
Open/Closed

Room 
Occupancy

Air Quality/
CO2 Monitoring

Understand utilization with real-time data

Parking Occupancy/
Utilization

Waste Bin 
Levels

Water Metering/
Consumption

Air Quality/
CO2 Monitoring

Leak/Flood 
Detection

Temp/Humidity 
Monitoring

Intelligent 
Buildings

Water 
Monitoring
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112.100.200 - Common Replacement Parts
Part Number Description

K83576-22 Red Plastic Follower Seal

N83750-8-CW 1000 Bar Pressure Gauge with Protective Cover (for 700 bar pumps)

N83751-8-CW 600 Bar Pressure Gauge with Protective Cover (for 400 bar pumps)

N83752-8-CW 400 Bar Pressure Gauge with Protective Cover (for 250 bar pumps)

641.101.103 F-Coupler

801.200.002 400ml Preplacement Grease Cartridge (not pictured)

715.112.100.72 Handle Assembly Kit

396.100.010 Swivel

715.112.100.31 Non-Return Valve (Check Valve )Kit

K80657-2 Body Seal

H38195-05 Rod Kit Internals

715.112.100.30 Head & Handle Kit

H38004-21w Barrel

676.109.044-103-C Flexible Extension with F-Coupler

B35499.01-49 Rigid Extension with F-Coupler

715.112.100.42 Black Pressure Release Thumb Screw
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Amtec Hydraclamp chain-type handpumps are high quality, precision made items with legendary reliability. Because 
of their high-quality nature and repeated serviceability, your pump enjoys a nearly infinite service life. If you’re not 
comfortable servicing your own pump, please send it to your local distributor or Amtec Hydraclamp directly, where 
it will be returned to operating condition. The list below shows only common replacement parts, but all parts are 
available upon request.

112.100.200-XXX Rod Type Handpump Parts Breakdown

CHAIN Series 112.100.200… 

A portable, grease cartridge type handpump with chain-type retraction 
handle for pressurizing all Amtec Hydraclamp F-Type clamping devices up to 
700 bar (10,150 psi) maximum.

The custom engineered Amtec 112.100.200 handpump exceeds high pressure requirements for all types of hydraulic 
clamping devices using Amtec F-Nipples or standard fittings. Not to be confused with simple grease guns, many 
years of field engineering has resulted in a safe, convenient and durable handpump to meet all specifications.

Our internal relief valve provides variable, specific clamping control. Once the preset pressure is reached, excess 
grease is dumped back into the grease chamber without any increase in pressure to the clamping device. The 
pressure release thumb screw dumps pressure from the F-Coupler and extension back into the grease chamber. 
This allows for easy removal of the F-Coupler from the F-Nipple and prevents damaging the coupler, the nipple or 
straining the operator. Also, all bypass grease is retained inside the pump to reduce contamination of equipment. The 
pump’s swivel pressure gauge offers visual confirmation of pressure level from any angle.

Use standard 400 ml grease cartridges with manually inserted red plastic follower. The chain type retraction handle 
requires less force to compress the follower coil spring and ensures positive expulsion of all grease in the cartridge. 
Our flexible and rigid extensions are provided with every new pump. Flexible is 600 mm (23.62”) long and rigid is 160 
mm(6.30”). Both extensions carry 4-jaw F-Couplers. The long handle is provided for ease of pumping to maximum 
pressure. All new Amtec handpumps come with the following spare items:

1. Three grease cartridges (one installed in pump)

2. Two spare red plastic follower seals

3. Flexible extension with F-Coupler (rigid coupler comes installed)

All components are rated at 850 bar (12,325 psi).

Available  Models Maximum Operating Pressure

112.100.200-250 250 bar (3,625 psi)

112.100.200-400 400 bar (5,800 psi)

112.100.200-700 700 bar (10,150 psi)

Handpumps
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Amtec Hydraclamp and our Distributors

Company name Address Territories Contact Information Website

Amtec Hydraclamp
1175 Corporate Dr. Unit 1,
 Burlington, Ontario, 
Canada, L7L 5V5

+1 (905) 335 2211

info@amtechydraclamp.com
amtechydraclamp.com

Andritz ASKO Inc
501 West Seventh Ave, 
Homestead, PA, USA, 
15120-1036

USA
Except: Ohio, 
Michigan and 
Indiana

+1 (412) 461 4110

asko.inquiries@andritz.com 
askoinc.com

Specialty Grinding Co. 3933 S. Greenbrooke SE, 
Grand Rapids, MI 49512

Ohio, 
Michigan  
and Indiana, 
USA

+1 (800) 542 0383

sales@specialtygrinding.com
specialtygrinding.com

Adek S.A. de C.V.

Amado Nervo 
No. 2900 Col. Bellavista, 
Monterrey Nuevo Leon 
Mexico. cp 64410

Mexico 
Belize 
Guatemala
El Salvador 
Honduras 
Nicaragua
Costa 
Rica 
Panama 
Colombia 
Venezuela

+52 (81) 8351 2323

ventas@adek.com.mx
adek.com.mx

PICCO S.R.L Corso Filippo Turati 11/C , 
10128 - Torino , Italia Italy

+39 (011) 1948 1340

info@picco-co.it
http://www.picco-co.it/

Zenith Techpro
316, Swagat Business Hub, 
Ichhapore, Surat – 394510, 
Gujarat, India

India
(+91) 93130 20857

sales@zenithtechpro.com
zenithtechpro.com

C.E. Mech Engineering 
Co., Ltd  

128/780 Moo1, Teparak 
Rd., T. Bangsaothong, 
A. Gangsaothong, 
Samutprakarn, 10540 
Thailand

Thailand 
Myanmar 
Vietnam 
Laos 
Cambodia 
Brunei 
Singapore
Malaysia 
Philippines
Indonesia 

+66 81755 6577

kumpoo.w@cemech.co.th  
  

cemech.co.th  
 

Pinard Enterprises Pty Ltd PO Box 468, Turramurra, 
NSW 2074 Australia

Australia 
New Zealand

+61 2 944 09444

sales@pinard.com.au
pinard.com.au

Bolt-Engineer Co.

255-6, Furasato,
Iwaoka-Cho,
Nishi-Ku, Kobe
Japan 651-2404

Japan
+81-789675720

info@tension-nut.jp
http://www.tension-nut.jp/

About Amtec
Amtec Hydraclamp is the world leader in high-pressure clamping and tensioning solutions, 
with a worldwide reputation for quality and reliability. Based in Canada, Amtec has decades of 
experience in the engineering and manufacture of hydraulic nuts, pre-tensioning devices, block 
nuts, step nuts and related accessories. 

Our hydraulic clamping components are designed to withstand severe operating conditions in 
casters, rolling mills, metal processing and forming lines, presses, turbine and aircraft engine 
broaching machines, and machine tools.

Amtec Hydraclamp has a wide range of standard hydraulic nut sizes to fit most machine and 
tool-clamping applications. In addition, our custom-engineering capabilities allow us to address 
specific clamping or pre-tensioning requirements using grease or oil as a pressure medium.

Amtec Hydraclamp has established a reputation as a leader in the design and engineering of 
positive pressure-controlled clamping devices used by companies in North America, South 
America, Europe, China, Japan, United Kingdom, South Korea, India and many other countries.

We sell through worldwide distribution channels, but if your business partners with mostly  
steel-industry customers in one of our unassigned regions, please get in touch to find out if you 
qualify for exclusive distribution in your area.  
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An inboard stripper ring and circular knife 
are mounted on separate seats with the 
knife bolted to the shoulder. The hydraulic 
chamber extends under the knife seat.

Circular knife and stripper ring with steel core 
are mounted on the same seat and bolted 
against the shoulder to retain an inboard, 
coreless stripper ring on a separate seat. The 
hydraulic chamber extends under the knife seat.

Circular knife I.D. equals the clamp 
ring I.D. The knife is bolted against the 
face of the clamp ring. Retains inboard, 
coreless stripper ring

Clamp Ring
Clamp RingClamp Ring

Circular Knife
Circular KnifeCircular Knife

Stripper ring with steel core
Stripper ring

Stripper ring
Stripper ring

Model 931 Model 932 Model 933

Clamp Ring

Circular Knife
Stripper ring with steel core

An outboard stripper ring with steel core 
may be bolted against the face. This 
arrangement becomes Model 941.

Circular knife and two stripper rings with 
steel cores are mounted on the same 
seat and bolted against the shoulder. 
This arrangement becomes Model 942.

An outboard stripper ring with steel core 
may be bolted against the face. This 
arrangement becomes Model 943.

Clamp Ring Clamp Ring

Circular Knife Circular Knife
Stripper ring with steel core Stripper ring with steel core

Stripper ring Stripper ring

Model 941 Model 942 Model 943

Amtec Hydraclamp Clamp Rings are precision engineered and manufactured to the tightest tolerances. When 
selecting and using clamp rings, it is imperative you understand your arbor(s)must also be precision engineered 
using the highest quality, hardened steel to ensure the clamp ring has a perfect surface to grasp. Any burs, dents or 
deformation will prevent either complete installation or effective clamping.

Because clamp rings are pressure welded prior to precision grinding, some deformation of the ID may be possible 
after pressure cycles, even in spite of annealing and normalization. Some cases my require Amtec Hydraclamp to 
regrind the ID to remove any elliptical deformation.

Please contact your local distributor or Amtec Hydraclamp directly for the available configurations and sizes of 
Clamp Rings.

CLAMP RING

CIRCULAR KNIFE

STRIPPER RING

CLAMP RING

CIRCULAR KNIFE

STRIPPER RING
WITH STEEL CORE

STRIPPER RING

CLAMP RING

CIRCULAR KNIFE

STRIPPER RING

CLAMP RING

CIRCULAR KNIFE

STRIPPER RING

STRIPPER RING
WITH STEEL CORE

CLAMP RING

STRIPPER RINGS
WITH STEEL CORE

CIRCULAR KNIFE

CLAMP RING

STRIPPER RING
WITH STEEL CORE

CIRCULAR KNIFE

STRIPPER RING

Hydraulic clamp rings use extreme 
internal pressure to clamp directly 
to plain arbors. Using our F-Nipples 
and handpump to bring the pressure 
chamber to over 10,000 PSI (700 bar) 
results in tons of friction force to keep 
knives, discs or spacers fixed firmly in 
place. No thread required!

Circular knife is mounted on the seat 
and bolted against the shoulder. The 
hydraulic chamber extends under the 
knife seat.

Circular knife and stripper ring with 
steel core are mounted on the same 
seat and bolted against the shoulder. 
The hydraulic chamber extends under 
the knife seat.

Circular knife I.D. equals the clamp ring 
I.D. The knife is bolted against the face 
of the clamp ring.

Clamp Ring
Clamp Ring

Clamp Ring

Circular Knife

Circular Knife
Circular Knife

Stripper ring with steel core

Model 901 Model 902 Model 903

An outboard stripper ring with steel 
core may be bolted against the face.This 
arrangement becomes Model 921.

An outboard stripper ring with steel core 
may be bolted against the face. This 
arrangement becomes Model 922.

An outboard stripper ring with steel core 
may be bolted against the face. This 
arrangement becomes Model 923.

Clamp Ring Clamp Ring

Clamp Ring
Circular Knife

Circular Knife

Circular Knife

Stripper ring with steel core

Stripper ring with steel core

Stripper ring with steel core

Model 921 Model 922 Model 923

CLAMP RING

CIRCULAR KNIFE

CLAMP RING

CIRCULAR KNIFE

STRIPPER RING 
WITH STEEL CORE

CLAMP RING

CIRCULAR KNIFE

CLAMP RING

STRIPPER RING
WITH STEEL CORE

CIRCULAR KNIFE

CLAMP RING

CIRCULAR KNIFE

STRIPPER RING
WITH STEEL CORE

CLAMP RING

CIRCULAR KNIFE

STRIPPER RING
WITH STEEL CORE

Clamp Rings
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F-8.407 with  Metric thread   30  x  1.5   left hand 

F-8.407-M30-1.5P-LH

M 30 1.5P LH

Examples:
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Amtec Hydraclamp offers all standard machine threads on the market. See page 7 for more details on threads. Amtec 
Hydraclamp requires the thread form, diameter, pitch and rotation direction at time of order. Below is the Amtec 
Hydraclamp how to order code for thread information.

Amtec Hydraclamp Thread Builder Code

Thread Form Thread Size Thread Pitch Rotation

M  = Metric

T  =TRAS Trapezoidal 
  Metric Amtec special

A  = ACAS Acme Amtec  Special

U  = UN Unified National

BO  = BOAS 0˚/ 45˚Buttress   
  Amtec Special

BR  = BRAS 7˚/ 45˚Buttress Amtec Special

SQ  = Square

BSW  = British Standard  Whitworth

PB  = Plain bore - Specify Inch or Metric ID

T = TPI (threads per inch)

P = Pitch (in millimeters)

RH = Right Hand

LH = Left Hand

Inch to 3 decimal places.  
Metric whole number. 

eg. 2.750 

eg. 160

A. To Install Nuts and Apply Pressure
 ▬ Clean the threads and contact faces of the F-Type Nuts, arbors and mating tooling, and also ensure all tooling is packed 

solidly together on the arbor.

 ▬ Assemble the F-Type Nuts on the arbors and snug them by hand against mating tooling, then back off 10 to 20 degrees to 
ensure only the thrust ring will clamp the tooling and provide easy release later.

 ▬ The thrust ring must be flush with the face of the Amtec Nut; if not see Section B.

 ▬ Close the release screw using the provided 6 mm hex wrench (hand tight only - no power tools).

 ▬ Wipe the face of the Amtec F-Nipple with a clean thumb to ensure contamination is not pumped into the nut.

 ▬ Apply Amtec handpump’s F-Coupler firmly over the F-Nipple, close the black thumb screw (pressure release valve) on 
the Handpump and then pump the handle until the desired pressure is obtained on the pressure gauge. (See operating 
instructions for Amtec handpumps on page 66.)

 ▬ Open the black thumb screw on the handpump 1/4 turn; the reading on the pressure gauge will be reduced to zero 
instantly. Then with a slight rotating motion of the handpump, remove the F-Coupler from the F-Nipple.

 ▬ Observe the F-Nipple for a few seconds to ensure no leakage occurs (tighten or replace F-Nipple as required).

 ▬ The Amtec F-Type Nut is now fully pressurized with the thrust ring giving uniform axial pressure to the mating tooling.

B. To Release Pressure and Remove Nuts
 ▬ Open the release screw 1/4 turn with the provided 6 mm hex wrench.

 ▬ NOTE: Cover the bleed hole with a rag or paper towel to ensure all expelled grease is contained, then discard immediately 
to prevent contamination of equipment.

 ▬ Insert an Amtec Hand Assist Bar (see page 76) in the peripheral holes of the nut to first tighten the F-Type Nut against the 
adjacent tooling to compress the thrust ring flush with the face of the nut and ready for subsequent use. This procedure will 
also protect the thrust ring from damage.

 ▬ Remove the Amtec Nuts from the arbors and place on a wooden-topped bench to prevent damage to the nut faces.

 ▬ Tooling may now be removed.

C. Remarks
 ▬ DO NOT apply pressure to the F-Type Nuts when nuts are “off-line.” The thrust ring has no retainer and can be forced out of 

the pressure chamber, causing distortion of the thrust ring and possible rupture of the seal.

 ▬ Use only genuine Amtec F-Nipples, Release Screws, Seals, Thrust Rings and Handpumps to guarantee clamping reliability.

 ▬ Use only Amtec approved grease (see page 77). DO NOT use hand filled grease tube systems. Air bubbles may be introduced 
into the nut, risking variable clamping forces, and also creating hazards when releasing pressure.

 ▬ Always change cartridges on a clean bench with clean hands. Dirt in the valves will cause malfunction of the handpump.

 ▬ For videos on F-nut installation and removal, please visit our website.

D. Service
 ▬ For service and spare parts contact your local agent or call our office directly.

F-Type Nuts
Operating Instructions
F-Type Nuts are pressurized through a high-pressure F-Nipple located 
on the end face (axial surface) or on the OD (radial surface) of the nut by 
either a hand or motorized pump.
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Accessories
F-Coupler
Part # 641.101.103

Special Four-Jaw Coupler; heavy-duty, high-pressure version, for reliable, efficient grease transfer from the Amtec 
Handpumps to the Amtec F-Nipple mounted in the Amtec F-Type Hydraulic Nuts.

 ▬ Allows for easy coupling and uncoupling on standard dimensioned grease fittings

 ▬ Absolute grip ensured at angles up to 12 degrees

 ▬ 4-jaw grip ensures minimal grease leakage around the F-Nipple

 ▬ To disconnect; release input pressure from the Amtec Handpump by opening the black thumb screw, tilt the handpump  lightly 
and rotate while extracting from the Amtec F-Nipple.

 ▬ This above procedure ensures a long service life for the F-Coupler and the F-Nipple.

 ▬ Maximum operating pressure: 700 bar (10,150 psi)

 ▬ External Diameter:   15 mm (0.591”)

 ▬ Width Across Flats:   14 mm (0.551”)

 ▬ Length:   40 mm (1.575”)

 ▬ Internal Thread:  M10 x 1.0 p

 ▬ Weight:     0.04 Kg (0.09 lbs)

Note: Before installing new F-Couplers, always apply (2) wraps of plumbers Teflon tape over the external thread, or apply liquid thread sealant, and 
tighten using 14 mm or 9/16” open end wrench.
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Accessories
F-Nipple
Part # 710.101.005

Specially engineered one-way valve, high-pressure, heavy-duty, grease transfer fitting for use in all Amtec 
F-Type Hydraulic Nuts and other special lubrication applications.

 ▬ Hardened steel body

 ▬ Internal pin to prevent entry of dirt during operation

 ▬ High-strength internal sealing system for long life

 ▬ Tip dimensions compatible with many standard, low pressure fittings, allowing the use of low and high pressure grease 
input connectors as required.

 ▬ Always release input pressure at the handpump before attempting to remove the handpump coupler (connector) from 
the F-Nipple.

 ▬ Operating pressure 300 to 700 bar (4350 to 10,150 psi)

 ▬ Weight 0.08 Kg (0.18 lbs)

Note: Before installing new F-Nipples, always apply (2) wraps of Teflon tape over the thread, or apply liquid thread sealant, and tighten using 
11 mm or 7/16” socket wrench.
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Maximum Vertical Size
For a printed piece such as an ad, brochure or folder, the maximum 
height of the OCTOPUZ logo should be 2 inches. 

For larger applications such as trade show booths or banners the logo 
must be proportionate.

Logo Size

Minimum Vertical Size
The OCTOPUZ logo can have many size variations. However, the 
minimum height the OCTOPUZ logo should be is 3/4 inches.

¾"

2"
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Typographical Hierchy

Page Headers
Topic Header
Sub Header

Body

Bullet Points

Pull Quotes

Acumin PRO Wide - Bold

Acumin PRO Wide- Semi Bold

Open Sans - Regular

Open Sans - Light

Open Sans - Light

Open Sans - Regular Italics

One of the most important aspects of communicating with type is to establish a strong typographic hierarchy. This refers 
to presenting the content in a way that visually conveys where to look, and in what sequence. The styling and placement of 
all elements – both type and images – should guide the viewer through the content in order of importance.

This organizational system, or roadmap, is achieved through the use of both typographic and spatial elements; in 
combination, they create the desired effect. To begin the process, it’s essential to understand the relative importance of 
all components of the content – which can include headline, subhead, body text, pull quotes, listings, column headings, as 
well as other elements – and then design to visually reinforce this.
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Color Usage
The OCTOPUZ Logo may be printed in any of 
the variations shown above. No other colors are 
allowed. Please note that the colors may appear 
differently on different types of paper, therefore 
always use color samples as a reference.

Logo Variations

Single Color Usage
Black should be used for any single color usage.

Reversed Usage
The OCTOPUZ symbol can be reversed to white 
when used for single color usage (see above).

Gray Usage
As another option gray can be used with 
either black or white, if the design permits 
(see above).
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Graphic

Vector
Some graphics are vector based. These are made 
as a blueprint or wireframe  style of the robots 
and tools to give a quick stylized image of the 
subject being drawn.

Created as vector drawings with this brush profile 
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Letterhead

Layout
Large Vertical Logo on white.

Website address below

• Accent Blue/Black

• Open Sans Light for “www.” and “.com”

• Open Sans Regular for “octopuz”
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Maximum Horizontal Size
For a printed piece such as an ad, brochure or folder, the maximum 
height of the OCTOPUZ logo should be no more than 30% of the 
page width. 

For larger applications such as trade show booths or banners the 
logo must be proportionate.

Logo Size

Minimum Horizontal Size
The OCTOPUZ logo can have many size variations. However, the 
minimum width the OCTOPUZ logo should be is 1 3/4 inches.

30% of the page

1¾”
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A

G
ES

16

Abstract Graphics

Graphics for Social Media Post
Background images for the social media post should have a abstact look with a tech feel. 

They should either add a constrast to the Logo or complement it with the colours purple and blue. 
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Incorrect Usage
The OCTOPUZ logo is an important trademark and a valuable asset. To protect the value of the OCTOPUZ brand, please 
use the logo artwork available from OCTOPUZ.

Do not alter the logo in any way. Above are examples of incorrect logo usage. No other character, figure, or mark should 
appear in the designated area around the OCTOPUZ logo. Always include the Registration mark.

Logo Misuses

DO NOT: Add drop shadow or special effects

DO NOT: Alter, stretch or distor the logo

DO NOT: Rotate the logo
(90° in either direction is acceptable)

DO NOT: Add a stroke or line around the logo

DO NOT: Apply the logo to a background with 
insufficient contrast

DO NOT: Use the logo on a photograph or 
background that impairs a clear definition of the logo

IM
A

G
ES

19

Icons

Offline Robot Programming (OLRP) Value Propositions

Industrial Applications

Services

Extras

OCTOPUZ Value Propositions

Simplify toolpath 
programming

Reduce production 
downtime

Spraying

Training

Integrators

Automatically detect 
and avoid errors

Maximize Robot 
ROI

Machining

Support & Academy

Manufacturers

Validate robotic processes 
through simulation

Nimble deployment 
& reprogramming

Cutting

Onsite 
implementation

Additive

Program and post 
multi-robot cells

Welding

Programming

Generate and post 
code to robots

Use a single platform 
for all robot brands

Robot simulation

Support all robot 
manufacturing processes
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Social Media

Logo

Title - Open Sans Semi Bold

Subtitle - Open Sans Light

Background - Abstract/Tech Feature Logo

Social Media Post
Title and Subtitle are to be in the bottom left corner. When there is no Subtitle than the Title 
will be in the bottom right corner.

Logo is always in the top right corner with an even margin around the post.

Feature logo is any event being featured or any compnay in partnership. This logo will go in 
the top right corner with matching margin as the OCTOPUZ logo.

A black gradient fade can be added to the left and right sides and to and bottom to assist in 
making the logo and font more visable against the background image.

Platforms & Sizes
Facebook - 1200 x 628

Twitter - 1024 x 512

Instagram -  1080 x 1080 

LinkedIn - 1200 x 600
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Safe Zone
To ensure legibility and to prevent any obstruction of the OCTOPUZ logo, always maintain a minimum distance between the OCTOPUZ 
logo and any other element (graphic, type, line, or edge of page). 

The clearance area around the OCTOPUZ logo on all four sides should never be less than the height of the letter “o” within the logotype.

Positioning
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Photography

Photograph Styles
Images for any promotional materials should follow the image styles above, ie: images of robots during the process, programing, close up of 
fabrication, or computer simulations. 

Images can be used on the website, brochures, tradeshow materials, and social blogs and documents.

14

FO
N

T

Open Sans
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz

123457890!@#$%^&*()_+=:?><

Acumin PRO Wide
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz

123457890!@#$%^&*()_+=:?><

Brand Standard Fonts

About
Open Sans is a humanist sans serif typeface designed by Steve 
Matteson, Type Director of Ascender Corp. This version contains the 
complete 897 character set, which includes the standard ISO Latin 1, 
Latin CE, Greek and Cyrillic character sets. Open Sans was designed with 
an upright stress, open forms and a neutral, yet friendly appearance. It 
was optimized for print, web, and mobile interfaces, and has excellent 
legibility characteristics in its letterforms.

Retrieved from the Google Fonts website -

  https://fonts.google.com/specimen/Open+Sans

About
Acumin is a versatile sans-serif typeface family that is equally at home in 
text and headline settings. It’s especially suitable for use in information 
design and anywhere a clean, modern aesthetic is needed. This original 
design by Adobe’s principal designer Robert Slimbach brings a subtle 
balance to the architectural and modular form central to the neo-
grotesque tradition.

Retrieved from the Adobe Fonts website -

  https://fonts.adobe.com/fonts/acumin#fonts-section

Google Fonts are fonts that anyone can download for free, regardless 
of where they are in the world or what platform they have.

Adobe Fonts are fonts that anyone can download for free if they 
have an Adobe Account.
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Business Cards

Front Layout
Large Vertical Logo on white.

Website address below

• Accent Blue/Black

• Open Sans Light for “www.” and “.com”

• Open Sans Regular for “octopuz”

Back Layout
Small Horizontal Logo on white.

Information in order as shown

• Accent Blue/Black

• Open Sans Regular 
• Name
• cell:
• toll free:
• office:

• Open Sans Light 
• title
• email
• phone numbers
• addresses
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Social Media Captions

Creating a Caption
Captions are a short snapshot of high level verbage pertaining to social media topic/theme. 
There should be a Call to Action (CTA) to connect/check out source link.

Hashtag
Appropriate hastags per theme (standard, event specific, application, industry, robot brand, 
service) can be called out in the bottom. 

Standard Hashtags
#Robot
#Programming
#Simulation
#OCTOPUZ
#Manufacturing
#Software
#Automation
#Demo

complex robot programming made simple

branding guide
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OCTOPUZ needed a name that would be recognized and understood 
worldwide thereby creating that unforgettable first impression. If you 
can’t capture the imagination of a human being and carve out a space 
in their mind — the brand has failed. We liked the idea of a name only 
having ‘significanc e by association’.

After learning more about the octopus, we found conceptually there 
was a nice alignment of the creature’s capabilities with the performance 
attributes of the new software product. We wanted the name to be 
bold, unique, out of the ordinary and a ‘Game Changer’. We wanted 
the name (and the product) to makes its own rules and change the 
landscape of robotic offline programming.

Inspiration came easily from an animal that is truly UNIQUE – nobody 
ever forgets their encounter with an octopus. People are taken aback 
by their mysterious, shape shifting form that makes it the master of 
its environment. Like the octopus in the sea, we want OCTOPUZ to 
dominate its category and be positioned far above the competition. 
The robotics industry is filled with look-alike and sound-alike software 
product names; unimaginative and obvious names, most of which are 
fixated on the term “robotic”. What creature better conjures up the 
notion of unique, multifaceted, multidimensional and multitasking than 
the octopus?

About the name

A quote that inspired:

“Robotics experts long to understand octopus arm control. It may provide clues for building automatons that,   
unlimited by joints, can move in every dimension simultaneously.”

The octopus is natures most adaptable creature. They have many limbs 
that are capable of brute strength and at the same time can have the 
tender touch to work with the most fragile matter. Their tentacles have 
so many nerve endings that they can act autonomously to perform 
different tasks at the same time. Even an octopus’s camouflage has 
more depth than most creatures, they not only change colour but 
match textures to blend into any situation to get their job done.

Octopus are masters of their environment.

• An octopus is a highly intelligent creature, able to solve complex 
problems and use tools.It learns at a startling speed. 

• They are beautiful in their own elegant way and intrigue us because they 
are mysterious and somewhat alien.

• They are tough survivors but are capable of blending almost invisibly into 
the environment they are native to while they manipulate and control it.

• They can move across land and water and their lack of a skeleton enables 
them to fit through the smallest spaces with a flexibility that allows for 
them to go anywhere.

• They use tools and persistently stay fluid in that task.

• They are bold, persistent and never quit.
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Purple was the color worn by Roman Emperors and Magistrates.

Since that time, purple has been commonly associated with   
royalty = PRESTIGE!

Turquoise (or Teal) is the most prized color of the ancients, the dominant 
gemstone in prehistoric jewelry. It was believed that the possession 
of turquoise warranted immortality. To this day there are millions that 
believe that turquoise has magical properties = SUPERIORITY!

The Colors Used:
• Purple and teal aren’t used by any major robotics companies   

or competitors.

• Purple and teal are vibrant, stand out, compliment each other 
well and will get noticed.

• Great for use on collateral, product packaging, t-shirts and other 
swag. The logo also works in Grayscale.

• Complimentary colors that aren’t the ‘typical’ primary colors 
found in a lot of technology and software industries.

The Image:
• The image of the octopus is unique. Not cartoony, not literal  

 (a photo or true representation) but something that will get 
noticed, has a unique design and can one day stand alone.

• The tentacles, the head and the shape let you clearly deduct, at 
first glance, what this creature is.

Logo Rationale
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Referring to OCTOPUZ
• When referring to OCTOPUZ as the company you must refer to it as “OCTOPUZ Inc.”

• When referring to OCTOPUZ as the software you must refer to it as “OCTOPUZ”

• Note: OCTOPUZ is capitalized in all instances.

• When referring to OCTOPUZ in the possessive tense, simply add an apostrophe. Do not add an “s” at the end.

• Example: OCTOPUZ’ welding tab is a powerful tool within the software for programming robotic welding applications. 

Voice

Describing OCTOPUZ Inc.
When describing OCTOPUZ Inc. you may use the following description: 

For the past 15 years, OCTOPUZ Inc. has specialized in the design, 
development, implementation, and customization of superior Offline 
Robot Programming (OLRP) software for industrial robot applications.

Working with the latest software development tools, robot technology 
and machinery while employing industry-best practices, our objective 
is to master the interoperability between software, industrial robots, 
end-of-arm tooling, and robot cell machinery to optimize robots use in 
manufacturing applications.

Our focus is to provide an industrial robot software solution that not 
only enables companies to reach a higher level of efficiency with their 
processes but also opens opportunities for them to enter new markets 
and expand their bu siness potential. OCTOPUZ Inc. was built on the 
concept of taking complex robotic programming and making it simple. 

Describing OCTOPUZ
When describing OCTOPUZ you may use the following description: 

Maximize your industrial robot investment with OCTOPUZ

OCTOPUZ is an intelligent offline robot programming software that 
enables path-sensitive, complex robot applications to be programmed 
without disruption to your manufacturing process, and without the 
need for an onsite robot programming expert.  

OCTOPUZ has the ability to program multiple robot 
brands, configurations, and applications together in a virtual, offline 
environment and output code for use in a real world cell application.

Programming your Industrial Robots to leverage your design efforts, 
regardless if Welding, Milling, Trimming or Deburring should not be 
a difficult process. Let us take care of the hard part, allowing you to 
spend more time manufacturing and less time programming. 
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Corporate Colors
The consistent use of the official colors is an 
essential element of corporate identity. All 
OCTOPUZ communications should rely on 
two main colors chosen for their appearance 
and universal availability. OCTOPUZ Purple 
(Pantone 2593) and OCTOPUZ Blue (Pantone 
3125) are the OCTOPUZ colors. 

Brand Colours

Four-color process
Four-color process: CMYK colors—cyan (C), 
magenta (M), yellow (Y), and black (K)—are the 
colors in “four-color” printing. CMYK colors 
are subtractive—i.e., mixing multiple colors 
creates black. 

Web Usage (RGB Color)
RGB (red, green, and blue) refers to a system 
for representing the colors to be used on a 
computer display. Red, green, and blue can be 
combined in various proportions to obtain any 
color in the visible spectrum. Web safe colors 
are formed by (RGB) hex values.

OCTOPUZ Purple

2593 Solid Colour

56 · 94 · 0 · 0

135 · 50 · 153

#873299

OCTOPUZ Blue

3125 Solid Colour

94 · 2 · 22 · 0

0 · 172 · 200

#00ABC7

Accent Blue

Medium Blue C

98 · 39 · 0 · 18

5 · 128 · 209

#0580D1

Accent Blue/Black

2965 Coated

94 · 76 · 52 · 62

1 · 32 · 52

#012034

 

Pantone

CMYK

RGB

HEX
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Verbage

Complex robot programming made simple
Reduce programming time by automatically analyzing and solving errors in 
your robot toolpath

Offline Robot Programming keeps industrial robots 
online and working for you
Save time and money by drastically reducing your robot downtime

Offline Robot Programming is changing the    
future of manufacturing
OCTOPUZ Offline Robot Programming software is enabling the automation 
of tasks that are repetitive, tedious, unsafe, or unsuitable for workers by 
making it simple to program and reprogram industrial robots.
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To ensure consistency necessary to build a recognizable appearance, it is critical that the OCTOPUZ logo appear only in 
the colors and formats outlined in these guidelines. Use only the artwork supplied with these guidelines.

These two components are always placed in a horizontal or vertical fixed relationship and should never be altered, 
modified or reproduced in any other way.

Logo’s Anatomy

The 
Stylized 
Octopus

The Brand 
Discriptor
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The OCTOPUZ style guide provides the basis for a uniform image around the world. As 
communication becomes more intensive, this guide is essential for our employees, customers, 
suppliers and partners to follow and adhere to for layout, messaging and images creating a 
consistent corporate brand.

These guidelines are intended as a practical aid that will facilitate everyday work. We provide 
information on corporate fonts, how to refer to OCTOPUZ, how to use the OCTOPUZ logo, 
typography and images, and provide you with concrete examples for the purposes of orientation 
and implementation.

Naturally this style guide cannot include every conceivable kind of promotional material. The 
use of the logo design elements on new promotional material must always be coordinated in 
advance with marketing.

All the examples provided in this manual are typical examples of the consistent use of the 
OCTOPUZ brand.

About

Z FACTOR 
Octopus Brand Guide



Tarah Jane Bonne Graphic Designer

Played an active role in both marketing and product development. Maintained company website, created ads for use 
online, in catalogues, and/or product displays. Designed packaging and created mock-up products to guide suppliers in 
manufacturing, compiling them into presentations for sales team. Developed large-scale campaigns for multi-million 
dollar retail chains that included Home Depot, Princess Auto, and Canadian Tire.

McCORDICK



Tarah Jane Bonne Graphic Designer

hello@missiondriven.ca   www.missiondriven.ca705 941 0450
705 253 4821

cost vs  benefits = optimal 
outcomes

MISSION DRIVEN CO.
Workplace Culture Specialists

c
t

Mission Driven Co.
Workplace Culture 

Specialists

Disability Management Programs 
& Individual Return to Work Plans

MISSION DRIVEN CO.

Certified Return to Work Co-ordinator

Certified Change 
Management Professionals

Disability Management Programs

Integrated Accessability Standards 
Regulations Training 

• Win Win RTW Plans
• Duty to Accommodate
• Integrated Accessibility       
   Standards Regulations

• Customized 
   Disability 
   Management      
   Programs
• AODA  and OHS    
   Education and 
   Training
• Participation

• Early Intervention
• Education and 
   Supports
• Comprehensive 
   Resource Library

ER & YYC
Mission Driven Co.

Conference Material


